








































































































































































































































































































































































































































































































































































































the rotation schedule for the first brand listed in Exhibit “C” of the
Plan.

Internet Advertising: At this time, Dosal does not engage in
advertising on the internet, however, if Dosal does begin to
advertise on the internet, Dosal will them submit a plan to the FTC
regarding internet advertising for approval.



EXHIBIT “A”
DOSAL TOBACCO CORPORATION
BRAND CIGARETTES AND BRAND STYLES

DTC

a. DTC Full Flavor 100's Box;

b. DTC Gold 100’s Box;

5, DTC Menthol Gold 100’s Box;
d. DTC Silver 100's Box;

e. DTC Full Flavor Kings Box;

i DTC Gold Kings Box;

g. DTC Menthol Kings Box;

h. DTC Menthol 100’s Box; and

I DTC Non Filter Kings Box.

a. 305’s Full Flavor 100’s Box;

b. 305’s Blue 100’s Box;

C. 305’s Menthol Gold 100’s Box;
d. 306's Menthol 100's Box;

e. 305's Full Flavor Kings Box;

f. 305’s Blue Kings Box;

g. 3056's Menthol Kings Box;

h. 305’s Silver 100's Box;

i 305’s Silver Kings Box; and

i 305's Non-Filter Kings Box.



3 COMPETIDORA
a. Competidora Full Flavor Box; and

b. Competidora Non Filter Box.



SKU

305FFKBX

305FFYBX

305BLKBX

305BLYBX

305MGYBX

305MNKBX

305MNYBX

305NFKBX

3055VYBX

305SVKBX

COMCFKBX

COMNFKBX

DTCFFKBX

DTCFFYBX

DTCGDKBX

DTCGDYBX

DTCMGYBX

DTCNFKBX

EXHIBIT “B”

DOSAL TOBACCO CORPORATION

SALES VOLUME REPORT FOR 2016 AND SALES
FORECAST FOR 2017 FOR ALL BRAND STYLES

2016 SALES REPORT AND 2017 SALES PROJECTIONS

Brand

/ 305's
/ 305's
/ 305's

/ 305's

/ 3056's

/ 305's

/ 305's

/ 305's

/ 305's

/ 305's

/ Competidora
/ Competidora
/ DTC

/ DTC

/ DTC

/ DTC

/ DTC

!/ DTC

Cartons Number Projected Projected
Sold of Sticks Carton Sales in
Brand Style 2016 2016 Sales 2017  Sticks 2017

Full Flavor Kings Box
Full Flavor 100's Box
Blue Kings Box
Blue 100's Box

Menthol Gold 100's
Box

Menthol Kings Box
Menthol 100's Box
Non Filter Kings Box
Silver 100's Box
Silver Kings Box

Full Flavor
Non-Filter

Full Flavor Kings Box
Full Flavor 100's Box
Gold Kings Box
Gold 100's Box

Menthol Gold 100’s
Box

Non Filter Kings Box




DTCSVYBX /| DTC Silver 100's Box

DTCMNKBX L TE Menthol Kings Box
DTCMNYBX { DTC Menthol 100’s Box
TOTAL:




EXHIBIT “C”
ADVERTISEMENT WARNING
STATEMENT ROTATION SCHEDULE*

Brand QTR 1 QTR 2 QTR 3 QTR 4
DTC A B C D
305's B c D A
Competidora D A B c

A=  SURGEON GENERAL’S WARNING: Smoking Causes Lung Cancer, Heart
Disease, Emphysema, And May Complicate Pregnancy.

B=  SURGEON GENERAL’S WARNING: Quitting Smoking Now Greatly Reduces
Serious Risks to Your Health.

C=  SURGEON GENERAL’S WARNING: Smoking By Pregnant Women May Result
in Fetal Injury, Premature Birth, And Low Birth Weight.

D= SURGEON GENERAL’S WARNING: Cigarette Smoke Contains Carbon
Monoxide.

“This statement rotation schedule specifically applies to the brand style 305's Full Flavor
100's Box. The quarterly rotation shall be based on the date the cigarettes are
packaged. ‘

4829-2229-7673 .1 o}



United States of America
FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

June 8, 2017

Ms. Veronica Vilarchao
Foley & Lardner LLP

2 South Biscayne Blvd.
Suite 1900

Miami, FI. 33131

Dear Ms. Vilarchao:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health wamning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
proposed plan filed on behalf of Dosal Tobacco Corp. (“Dosal”) on May 24, 2017, calling for
simultaneous display (i.e., the alternative to quarterly rotation) of the four health warnings on
packaging for certain varieties of the DTC, 305's, and Competidora brands of cigarettes.

Dosal’s sales appear to qualify for the aforementioned alternative to quarterly rotation of
the warnings on packaging with the exception of the 305's Full Flavor 100's Box variety,' and the
warnings on the sample packs and cartons submitted with your letter dated June 12, 2014
continue to appear to meet the requlrements of the Cigarette Act in force as of the date of this
letter for size and conspicuousness.”

Accordingly, Dosal’s plan for simultaneous display of the four health warnings on
packaging is hereby approved for the following varieties:

. Nine Box varieties of the DTC brand: Full Flavor (Kings and 100’s), Gold (Kings and
100%s), Silver 100°s, Menthol Gold 100’s, Menthol (Kings and 100°s), and Non-Filter
Kings;

. Nine Box varieties of the 305's brand: Full Flavor Kings, Blue (Kings and 100°s), Silver
(Kings and 100’s), Menthol (Kings and 100°s), Menthol Gold 100’s, and Non-Filter
Kings; and

: By letter dated June 22,2011, this variety was approved for quarterly rotation, which

does not need to be re-approved a.nnually

2 Dosal stated in its May 24, 2017 letter that the four health warnings will appear exactly as

shown on the packs and cartons submitted on this date.



Ms. Veronica Vilarchao
June 8, 2017
Page 2

° Two Box varieties of the Competidora brand: Full Flavor Kings and Non-Filter Kings.

Approval of the plan is contingent on its good faith img;lementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves Dosal’s cigarette health warning statement
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009
enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”) concerning
the rotation, size, and conspicuousness of the warnings on Dosal’s packaging. Moreover, it is
not in any way an approval of any other design element, statement, or representation made on
packaging or in advertising for Dosal’s cigarettes. Nor does this letter purport to interpret or
express any opinion about the adequacy of Dosal’s packaging and advertising under the
FSPTCA or any regulations that have been or might be promulgated by the Department of
Health and Human Services under that statute, including but not limited to the Regulations
Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children
and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm.

This approval is effective on the date of this letter and runs through June 7, 2018, or
until the authority to approve cigarette health warning statement plans moves from the
FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact William Ducklow at
(202) 326-2407.

Very truly yours,

! )
& \

Associate Director

# Knowingly and willfully making false statements to a federal government agency is a

crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.
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April 17,2017

Ms. Mary K. Engle

Division of Advertising Practices Federal Trade Commission
600 Pennsylvania Ave NW CC-10528

Washington, DC 20580

Dear Ms. Engle:

Pursuant to the Federal Cigarette Labeling and Advertising Act (the Cigarette Act). Skookum Creek
Tobacco Co., Inc., hereby submits a plan for the rotation of "Warnings" under Section 1333 (c) (2) of the
Federal Cigarette Labeling and Advertising Act.

Skookum Creek Tobacco Company currently produces three brand families of cigarettes, "Complete.”
"Premis." and "Traditions" A rotation plan was approved June 14, 2016, for these brand families.

Certain previously approved "Brand Styles" from the Complete. and Traditions brand families were
discontinued prior to our June 13, 2016 letter but will appear on our sales chart for FY2016. Warnings for
existing brand styles will appear exactly as shown on the sample packaging previously submitted to and
approved by the FTC. Skookum Creek Tobacco Company is seeking approval for the brand styles identified
in Exhibit A

No brand style manufactured by Skookum Creek Tobacco in fiscal year 2016 exceeded the sales limits in
15 US.C. § 1333(c)(2XA)i). A copy of Skookum Creek Tobacco’s 2016 fiscal sales figures as well as
current fiscal year sales to date and estimates for all brand styles is attached as Exhibit B. Units as shown
are in sticks. Please note that the fiscal year for Skookum Creek Tobacco Company runs October 1 to
September 30. concurrent with the federal fiscal vear.

Skookum Creek Tobacco Company will ensure through controlled processes that all four warnings will be
equally displayed on the packs and cartons of each of the brand styles for which approval is requested in
this letter for the one-year period beginning on the date of approval of this plan. Skookum Creek Tobacco
will maintain records to demonstrate compliance with this plan.

Skookum Creek Tobacco. through a partnership with our sole producer of printed labels and cartons assures
compliance within the guidelines of rotation through a "Mechanical Printing and Sorting” process. All
printed good are produced using an equal distribution of the required four warnings within each print order
and mechanically sorted to assure equal distribution on each pallet of finished print. Single pallets are
utilized in our manufacturing process to assure equal distribution of the warnings on packs and cartons of
each brand style.

Skookum Creek Tobacco Company continues to be in compliance with its plan for Internet advertising as
approved October 8. 2008 for Traditions and July 16. 2007 for Complete and Premis. Skookum Creek
Tobacco Co., Inc. does not advertise its cigarettes in any other format or medium.

Sincerely.

Ff S



Exhibit A

Skookum Creek Tobacco Co., Inc. Brand families and Brands of Cigarettes

COMPLETE

01-50071 FSC Full Flavor Kings (Hard Box)
01-50072 FSC High Air Kings (Hard Box)
01-50073 FSC Ultra High Air Kings (Hard Box)
01-50074 FSC Menthol Kings (Hard Box)
01-50075 FSC Menthol High Air Kings (Hard Box)
01-50076 FSC Non Filtered Kings (Hard Box)
01-50077 FSC Full Flavor 100s (Hard Box)
01-50078 FSC High Air 100's (Hard Box)
01-50079 FSC Ultra High Air 100s (Hard Box)
01-50080 FSC Menthol 100s (Hard Box)
01-50081 FSC Menthol High Air 100s (Hard Box)

Discontinued-Non FSC

01-50011 Full Flavor 100s (Hard Box)
01-50012 High Air 100s (Hard Box)
01-50013 Ultra High Air 100s (Hard Box)
01-50014 Menthol 100s (Hard Box)
01-50015 Menthol High Air 100s (Hard Box)
01-50017 Full Flavor Kings (Hard Box)
01-50018 High Air Kings (Hard Box)
01-50019 Ultra High Air Kings (Hard Box)
01-50020 Menthol Kings {Hard Box)
01-50021 Menthol High Air Kings (Hard Box)
01-50022 Non Filter Kings (Hard Box)

PREMIS

01-50123 Full Flavor Kings (Hard Box)
01-50124 High Air Kings (Hard Box)
01-50125 Ultra High Air Kings (Hard Box)
01-50126 Menthol Kings (Hard Box)
01-50127 Menthol High Air Kings (Hard
Box)

01-50128 Full Flavor 100s {(Hard Box)
01-50129 High Air 100's (Hard Box)
01-50130 Ultra High Air 100s (Hard Box)
01-50131 Menthol 100s (Hard Box)
01-50132 Menthol High Air 100s (Hard Box)

TRADITIONS - ADDITIVE FREE

Full Flavor Kings {(Hard Box)
High Air Kings (Hard Box)
Full Flavor 100s (Hard Box)
High Air 100's (Hard Box)




Exhibit B Sales And Projections--Skookum Creek Tobacco Co., Inc Brand Families and Brands of Cigarettes

Product item # Brand Family Brand Name Units Sold Projected Current FY16 Sales
FY 2016 FY 2017 10/2016 t0 2/2017

01-50011 Complete 100mm Full Flavor Hard Box Complete Disc. Disc.
01-50012 Complete 100mm High Air Hard Box Complete iDisc. Disc.
01-50013  |Complete 100mm Ultra High Air Hard Box Complete Disc. Disc.
01-50014  |Complete 100mm Menthol Hard Box Complete Disc. Disc.
01-50015  |Complete 100mm Menthol High Air Hard Box Complete Disc. Disc.
01-50017 Complete 85mm Full Flavor Hard Box Complete Disc. Disc.
01-50018 |Complete 85mm High Air Hard Box Complete Disc. Disc.
01-50019 Complete 85mm Ultra High Air Hard Box Complete Disc.
01-50020 Complete 85mm Menthol Hard Box Complete Disc.
01-50021 Complete 85mm Menthol High Air Hard Box Complete

01-50022 Complete 85mm Non Filtered Hard Box Complete Disc.
01-50123 Premis 85mm Full Flavor Hard Box Premis

01-50124  |Premis 85mm High Air Hard Box Premis

01-50125 Premis 85mm Ultra High Air Hard Box Premis

01-50126 Premis 85mm Menthol Hard Box Premis

01-50127 Premis 85mm Menthol High Air Hard Box Premis

01-50128  |Premis 100mm Full Flavor Hard Box Premis

01-50129 Premis 100mm High Air Hard Box Premis

01-50130 Premis 100mm Ultra High Air Hard Box Premis

01-50131  |Premis 100mm Menthol Hard Box Premis

01-50132  |Premis 100mm Menthol High Air Hard Box Premis

01-50071 Complete FSC 100mm Full Flavor Hard Box Complete

01-50072  |Complete FSC 100mm High Air Hard Box Complete

01-50073 Complete FSC 100mm Ultra High Air Hard Box ; Complete

01-50074  |Complete FSC 100mm Menthol Hard Box Complete

01-50075  [Complete FSC 100mm Menthol High Air Hard Box Complete

01-50076 Complete FSC 85mm Full Flavor Hard Box Complete

01-50077 Complete FSC 85mm High Air Hard Box Complete




01-50078
01-50079
01-50080
01-50081
01-50511
01-50513
01-50517
01-50518

Complete FSC 85mm Ultra High Air Hard Box
Complete FSC 85mm Menthol Hard Box

Complete FSC 85mm Menthol High Air Hard Box
Complete FSC 85mm Non Filter Hard Box

Traditions Additive Free 100mm Full Flavor Hard Box
Traditions Additive Free 100mm High-Air Hard Box
Traditions Additive Free 85mm Full Flavor Hard Box
Traditions Additive Free 85mm High-Air Hard Box

Complete
Complete
Complete
Complete
Traditions
Traditions
Traditions
Traditions
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United States of America
FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

June 16, 2017

Mr. Ray Peters

Skookum Creek Tobacco Co., Inc.
1041 W. State Route 108

Shelton, WA 98584

Dear Mr. Peters:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
revised proposed plan filed by Skookum Creek Tobacco Co., Inc. (“Skookum Creek™) on June
14, 2017, calling for simultaneous display (i.e., the alternative to quarterly rotation) of the four
health warnings on packaging for certain varieties of the Complete, Premis, and Traditions
brands of cigarettes.

Skookum Creek’s sales appear to qualify for the aforementioned alternative to quarterly
rotation of the warnings on packaging, and the warnings on the sample packs and cartons
submitted with your letters on the following dates appear to meet the requirements of the
Cigarette Act in force as of the date of this letter for size and conspicuousness:'

Brand Date(s)
Complete April 17, 2017
May 17, 2017
Premis October 15, 2015
October 30, 2015
Traditions April 17,2017

' Skookum Creek stated in its June 14, 2017 letter that the four health warnings will

appear exactly as shown on the packs and cartons submitted on these dates.



Mr. Ray Peters
June 16, 2017
Page 2

Accordingly, Skookum Creek’s plan for simultaneous display of the four health warnings
on packaging for the following varieties is hereby approved:

* Eleven hard pack varieties of the Complete brand: Full Flavor (Kings and 100's),
High Air (Kings and 100's), Ultra High Air (Kings and 100's), Menthol (Kings
and 100's), Menthol High Air (Kings and 100's), and Non-Filter Kings;

. Ten hard pack varieties of the Premis brand: Full Flavor (Kings and 100's), High
Air (Kings and 100's), Ultra High Air (Kings and 100's), Menthol (Kings and
100's), and Menthol High Air (Kings and 100's); and

. Four hard pack varieties of the Traditions brand: Full Flavor (Kings and 100's),
and High Air (Kings and 100's).

Approval of the plan is contingent on its good faith im;z)lementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves Skookum Creek’s cigarette health warning
statement rotation plan with respect to the statutory requirements in force prior to the June 22,
2009 enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”)
concerning the rotation, size, and conspicuousness of the warnings on Skookum Creek’s
packaging. Moreover, it is not in any way an approval of any other design element, statement, or
representation made on packaging or in advertising for Skookum Creek’s cigarettes, including,
but not limited to, “additive free.” Nor does this letter purport to interpret or eXpress any opinion
about the adequacy of Skookum Creek’s packaging and advertising under the FSPTCA or any
regulations that have been or might be promulgated by the Department of Health and Human
Services under that statute, including but not limited to the Regulations Restricting the Sale and
Distribution of Cigarettes and Smokeless Tobacco to Protect Children and Adolescents
(published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, and sign up for FDA email updates at
www.fda.gov/TobaccoProducts/ResourcesforYou/ucm176164.htm.

. Knowingly and willfully making false statements to a federal government agency

is a crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.



Mr. Ray Peters
June 16, 2017
Page 3

This approval is effective on the date of this letter and runs through June 15, 2018,
or until the authority to approve cigarette health warning statement plans moves from the
FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact Connor Sands at (202)
326-3343.

Very truly yours,
Mary K. Engle
Associate Director



PO Box 214

Gowanda, New York 14070

May 10, 2017

Federal Trade Commission
Advertising Practices

600 Pennsylvania Avenue North West
Washington, D.C. 20580

Mail Drop CC-10528

Dear Mary Engle:

A

""" NaTTE WHOLESALE SUPPIY €0, e
SENECA NATION TERRITORY

1.877.NATIVE3
Fax: 716.532.6137

Native Wholesale Supply imports the Seneca, Opal and Couture brand of cigarettes manufactured by
Grand River Enterprises Six Nations Ltd. Native Wholesale Supply requests approval for its 2017 plan for
Surgeon General Warning Display, as provided by Section 1333C(2) of the Cigarette Act on packaging for
its Seneca, Opal and Couture brands of cigarettes. We are located at 10955 Logan Road, Perrysburg, NY
14129. The president of Native Wholesale Supply is Arthur Montour.

Our previous plan for the simultaneous display of the four health warnings on packages for the Seneca,
Couture and Opal brands was approved on June 21, 2016. The company is not seeking any changes to
its plan and to date all warnings have been equalized according to date. We now wish to renew our

approval for the following brand styles:

Seneca Full Flavor Soft King
Seneca Blue Soft King

Seneca Silver Soft King

Seneca Menthol Soft King

Seneca Smooth Menthol Soft King

Seneca Full Flavor Box King
Seneca Medium Box King

Seneca Blue Box King

Seneca Silver Box King

Seneca Menthol Box King

Seneca Smooth Menthol Box King
Seneca Non-Filter Box King
Seneca Chill Box King

Couture 100 Slims Ruby Box
Couture 100 Slims Amethyst Box
Couture 100 Slims Diamond Box
Couture 100 Slims Sapphire Box
Couture 100 Slims Turquoise Box
Couture 100 Slims Aquamarine Box

Seneca Full Flavor Soft 100’s

Seneca Blue Soft 100’s

Seneca Silver Soft 100’s

Seneca Menthol Soft 100’s

Seneca Smooth Menthol Soft 100’s
Seneca Extra Smooth Menthol Soft 100's

Seneca Full Flavor Box 100's

Seneca Medium Box 100's

Seneca Blue Box 100’s

Seneca Silver Box 100’s

Seneca Menthol Box 100’s

Seneca Smooth Menthol Box 100’s
Seneca Extra Smooth Menthol Box 100’s

Seneca Full Flavor Box 120’s
Seneca Smooth Box 120's

Seneca Ultra Box 120's

Seneca Menthol Box 120’s

Seneca Smooth Mentho! Box 120's



Opal Full Flavor Box 120’s Seneca Full Flavor 72’s Box
Opal Smooth Box 120’s Seneca Blue 72’s Box

Opal Ultra Box 120's Seneca Menthol 72's Box
Opal Menthol Box 120's

Opal Smooth Menthol Box 120's

We have carefully read the Act and feel our products will still be in full compliance with the “Cigarette
Act” Warning Label Display Requirements.

Our sales for 2016 by brand style is attached. Native Wholesale Supply’s fiscal year coincides with the
calendar year.

We comply with the “Cigarette Act” by having our supplier, White House Graphics, print the four
surgeon general warnings simultaneously in equal numbers at the time of both the pack and carton
print runs. The four warnings will be displayed on the packs and cartons of each brand style of the
Seneca, Couture and Opal brands an equal number of times during the one year period following the
date of approval of this plan by the Federal Trade Commission. We will keep records demonstrating
compliance with this plan. The warnings will appear exactly as shown on the sample packs and cartons
for the Seneca brand submitted with our May 28, 2010, June 30, 2011, September 16, 2011, September
28, 2011, October 4, 2011, and June 10, 2014 letters; for the Couture brand submitted with our
November 5, 2014 letter; and for the Opal brand submitted with our May 28, 2010 and June 30, 2011
letters.

The four warnings that will appear on the packs and cartons are:

SURGEON GENERAL'S WARNING: Smoking Causes Lung Cancer, Heart Disease, Emphysema, And May
Complicate Pregnancy.

SURGEON GENERAL’S WARNING: Quitting Smoking Now Greatly Reduces Serious Risks to Your Health.

SURGEON GENERAL'S WARNING: Smoking By Pregnant Women May Result in Fetal Injury, Premature
Birth, And Low Birth Weight.

SURGEON GENERAL’S WARNING: Cigarette Smoke Contains Carbon Monoxide,

ADVERTISING

NWS currently has an advertising plan on file with the FTC and will maintain compliance with its May 2,
2006 plan approved May 3, 2006 and its November 19, 2009 plan approved December 9, 2009.

Please advise as quickly as possible of the approval of this plan. Thank you for your kind and prompt
attention to this matter.

Yours truly,

i

Arthur Montour, President



Native Wholesale Supply
2016 Brand Sales

Flavor ] Sticks I

Seneca 72's Full Flavor

Seneca 72's Blue

Seneca 72's Menthol

Seneca Full Flavor $/P King
Seneca Blue S/P King

Seneca Silver $/P King

Seneca Menthol 5/P King

Seneca Smooth Menthol S/P King

Seneca Full Flavor H/L King

Seneca Blue H/L King

Seneca Silver H/L King

Seneca Menthol H/L King

Seneca Smooth Menthol H/L King

Seneca Non Filter H/L King

Seneca Chill H/L King

‘|Seneca Medium H/L King

Seneca Full Flavor S/P 100

Seneca Blue /P 100

Seneca Silver S/P 100

Seneca Mentho! $/P 100
Seneca Smooth Menthol S/P 100

Seneca Extra Smooth Menthol S/P 100

Seneca Full Flavor H/L 100

Seneca Blue H/L 100

Seneca Silver H/L 100

Seneca Menthol H/L 100

Seneca Smooth Menthal H/L 100

Seneca Extra Smooth Menthol H/L 100

Seneca Medium H/L 100
Seneca 120's FF H/L

Seneca 120's Smooth H/L
Seneca 120's Ultra H/L

Seneca 120's MIN H/L
Seneca 120's Smooth Menthol H/L

Opal FF H/L 120

Opal Smooth H/L 120

Opal Ultra H/L 120

Opal MN H/L 120

Opal Smooth Menthol H/L 120

Couture Ruby

Couture Amethyst

Couture Diamond

Couture Sapphire

Couture Turquoise

Couture Agquamarine




United States of America

FEDERAL TRADE COMMISSION
Washington, D.C. 20580

Division of
Advertising Practices

June 20, 2017

Mpr. Arthur Montour

Native Wholesale Supply Co.
P.O.Box 214

Gowanda, NY 14070

Dear Mr. Montour:

The Federal Trade Commission has delegated to the Associate Director for Advertising
Practices its authority to review cigarette health warning display plans submitted to the
Commission pursuant to Section 1333(c) of the Federal Cigarette Labeling and Advertising Act,
15 U.S.C. §§ 1331-1341 (“the Cigarette Act”). Pursuant to that delegation, I have reviewed a
proposed plan filed by Native Wholesale Supply Company (“NWSC”) on May 10, 2017, calling
for simultaneous display (i.e., the alternative to quarterly rotation) of the four health warnings on
packaging for certain varieties of the Seneca, Couture, and Opal brands of cigarettes.

NWSC’s sales appear to qualify for the aforementioned alternative to quarterly rotation
of the warnings on packaging, and the warnings on the sample packs and cartons submitted on
the following dates appear to meet the requirements of the Cigarette Act in force as of the date of
this letter:'

Brand Date(s)
Seneca May 28, 2010
June 30, 2011
September 16, 2011
September 28, 2011
October 4, 2011
June 10, 2014
Couture November S', 2014
Opal May 28, 2010
June 30, 2011

! NWSC stated in its May 10, 2017 letter that the four health warnings will appear exactly
as shown on the packs and cartons submitted on these dates.



Mr. Arthur Montour
June 20, 2017
Page 2

Accordingly, NWSC’s plan for simultaneous display of the four health warnings on
packaging is hereby approved for the following varieties:

e Thirty-four varieties of the Seneca brand: Non-filter Kings Box, Chill Kings Box, Full
Flavor Box (72’s, 120’s, Kings, and 100°s), Full Flavor soft pack (Kings and 100’s), Blue
Box (72°s, Kings, and 100°s), Blue soft pack (Kings and 100's), Medium Box (Kings and
100’s), Menthol Box (72’s, 120°s, Kings, and 100’s), Menthol soft pack (Kings and
100’s), Silver Box (Kings and 100’s), Silver soft pack (Kings and 100’s), Smooth Box
120’s, Smooth Menthol Box (Kings, 100°s and 120’s), Smooth Menthol soft pack (Kings
and 100s), Extra Smooth Menthol 100’s (soft pack and box), and Ultra Box 120’s;

. Six varieties of the Couture brand: 100 Slims Ruby Box, 100 Slims Amethyst Box, 100
Slims Diamond Box, 100 Slims Sapphire Box, 100 Slims Turquoise Box, and 100 Slims .
Aquamarine Box; and

. Five box 120’s varieties of the Opal brand: Full Flavor, Smooth, Ultra, Menthol, and
Smooth Menthol.

Approval of the plan is contingent on its good faith imglementation. We may ask for
information demonstrating proper implementation of the plan.” The Cigarette Act provides that
any person who violates its provisions is guilty of a misdemeanor.

Please note that this letter only approves NWSC’s cigarette health warning statement
rotation plan with respect to the statutory requirements in force prior to the June 22, 2009
enactment of the Family Smoking Prevention and Tobacco Control Act (“FSPTCA”) concerning
the rotation, size, and conspicuousness of the warnings on NWSC’s packaging. Moreover, it is
not in any way an approval of any other design element, statement, or representation made on
packaging or in advertising for NWSC’s cigarettes. Nor does this letter purport to interpret or
express any opinion about the adequacy of NWSC’s packaging and advertising under the
FSPTCA or any regulations that have been or might be promulgated by the Department of
Health and Human Services under that statute, including but not limited to the Regulations
Restricting the Sale and Distribution of Cigarettes and Smokeless Tobacco to Protect Children
and Adolescents (published March 19, 2010).

Because the FSPTCA imposes additional legal requirements on the marketing and sale of
cigarettes, you should ensure that you are in compliance with those requirements. For example,
since September 22, 2009, the use of certain characterizing flavors (other than tobacco or
menthol) in cigarettes has been prohibited. You can find additional information at
www.fda.gov/TobaccoProducts/default.htm, or
www.fda.gov/TobaccoProducts/ResourcesforY ou/ForIndustry/default.htm, and sign up for FDA
email updates at www.fda.gov/TobaccoProducts/ResourcesforYouw/ucm176164.htm.

2 Knowingly and willfully making false statements to a federal government agency is a
crime punishable by a fine and/or imprisonment. 18 U.S.C. § 1001.
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Please note that Section 802 of the Tariff Suspension and Trade Act of 2000 prohibits the
importation of cigarettes unless at the time of entry the importer presents a sworn statement
signed by the original cigarette manufacturer stating that the manufacturer has submitted and will
continue to submit the list of ingredients to the FDA.

This approval is effective on the date of this letter and runs through June 19, 2018,
or until the authority to approve cigarette health warning statement plans moves from the
FTC to the FDA, whichever comes first.

If you have any questions regarding this approval, please contact William Ducklow at
(202) 326-2407.

Very truly yours,

%bu, & s A

¥
Mary K.“ngle )
Associate Director
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