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If you're dcceiving consumers, the FTC means business: exploring
the recent settlcment w1th McdlaAlpha

BCP Staff August7,2025 @ X @

Are you a collector of lead data, a seller of leads, or a purchaser of leads? There's something for you
in today’'s FTC settlement with MediaAlpha. The FTC alleges that the online lead generation company
misled consumers interested in health insurance into sharing personal information MediaAlpha then
sold to telemarketers. As a result, consumers were allegedly bombarded with millions of illegal

robocalls, live telemarketing calls, and other unlawful sales tactics.

Lead Generator that Deceptively Solicited Loan Applications
from Millions of Consumers and Indiscriminately Shared

Sensitive Info Agrees to Pay $1.5 Million FTC Penalty

ITMedla will face restrictions on sale and use of consumer data as a result of FTC Iawswt

January7,2022 @ X @

At FTC’s Request, Court Halts Operations of Deceptive Health
Care Telemarketers

Agency alleges Florida-based Top Healthcare Options caused tens of millions of dollars in
harm to consumers seeking comprehensive health insurance coverage
Third Federal Trade Commission https://www.ftc.gov/news-events/news/press-releases/2026/01/ftcs-request-court-halts-operations-deceptive-health-care-telemarketers
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Spam & blocked

(786) 661-4077 100 AM @

Hi Amanda. Are you still looking
for health insurance? The period
for affiliation to public health in...

(689) 220-1784 10:06 AM @

Hi Amanda, this is Eric with US
Health! Would it be easier to text
or email your quotes? US Healt...

(972) 637-7654

Hi Amanda! | still see your
file says your uninsured, its
important we start looking at yo...

(817) 618-4179

Hey Amandal! This is Joey! | received y...

(561) 295-8189

AMANDA, I'd love to send you
some quotes by text for affordable
health coverage. Are you looking fo...

(817) 953-5808

Hi Amanda. | received your request
that you were looking for help with
affordable health coverage. | didn’t ...

(561) 448-3011

Hi Amanda! You're eligible for a more
affordable, no deductible, PPO with
UnitedHealthCare. Is this a good tim...

(321) 696-3741

Health-Plan-Enroliment
Jesse, Looking For Health Coverage? Health-P

® Shaneda Simpkins
Sorry We Missed You Aflac - Sutheland Hello K

® Health-Plan-Enroliment
Jesse, view your health plan options online! H

® TRENTON FANGMAN
I Can Help Hi Carl, My name is Trent and | am t|

® Aflac
Thank you for contacting Aflac To view this en

® Covered CA Enroliments
3rd attempt from Covered California Hi Christ

® Health-Plan-Enroliment
Jesse, let us help you secure your coverage! |

® Supplemental Medicare Quo...
Dorothy Your Quote Is Waiting! | hope this emsz

® Supplemental Medicare Quo...
Your Low-Cost Medicare Plan We hope you ar




Search ads and SEO techniques

health insurance quotes

Sponsored results

health insurance quotes Health Market Advisor
https://www.healthmarketadvisor.com/

. $79 Health Insurance - Health Plans in California
Z reeway Insurance

https://www.freeway.com » Insurance Options ~ : Quick and easy enrollment online. Get coverage starting at $79.

Health Insurance Quotes Online Get a Free Quote - Coverage Options

Find an affordable health care plan that fits your needs and budget through Freeway. Get a free health

insurance quote online or give us a call at 800-777-5620 ... Read more PickHealth Insurance

4.5 (4,288) https://www.pickhealthinsurance.com
Cheapest Insurance Quote
Smetmadl Affordable Rates From $79/Mo — Get Personalized Health Insurance Quotes with Affordable Costs in
https://smartfinancial.com » health-insurance
Minutes!
Compare Health Insurance Quotes & Plans Get Free Quotes Now - Health Insurance Quotes - Individual - Self Employed - Family - Private

Find the best health insurance for you and your family. Compare quotes from top providers and
choose a plan that fits your needs and budget today.

o=, AffordableHealthPlans.com
- https://www.affordablehealthplans.com/

Health plans from $37/month - Start Coverage Tomorrow

Get a Free Health Plan Review and Start Your New Low-Cost Coverage by Tomorrow
Request a Free Quote - Speak to a Licensed Agent - Individual - Family - Compare Online Options
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Affordable Health Insurance is Just A Click Away

Enter your zip code to find the best health insurance plan now!

FIND HEALTH PLANS ©

e agents will assist you in finding the perfect plan and coverage.

Enter zip code here

I health

CostU[H

INSURANCE

Home | Insurance Option

HEALTH INSURANCE PLANS v LOCAL HEALTH INSURANCE OPTION

(MyHealth

ACA/OBAMACARE

ACA-qualifying healthcare coverage is health insurance benefits
established to meet the standards set forth by the Affordable Care Enter Your ZIP Code
Act (ACA). These plans coveressential health benefits such as

preventive care, hospitalization, prescription drugs, mental health

in Minutes!

and maternity care.
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Get a Free Instant Quote

#)PickHealthinsurance

Compare plans to find low rates

"MEDICARE (sparred cou

POWERED £ PARTNERS

What kind of insurance are you
looking for?

Individual Other

Compare Plans

Blog Office Locator

Find your perfect Supplemental
Medicare Plan in 3 simple steps

Family

We are a trusted partner of 30+ carriers.
Compare and save up to hundreds of dollars in

your Medicare costs.

Low Cost Health Insurance in California
Find Out the Benefits of Having Affordable Health Insurance

®© ZIP Code

Get a Free ACA/JOBAMACARE Quote

Type of Insurance Product or Service

Health Insurance v

By clicking Start Quote, | agree to the Privacy Policy and
Terms of Use, which affect my rights,

Zip Code

Excellent EJEIE3EIES 431 reviews on Y Trustpilot 7



FirstQuoteHealth.com is not a government website and is privately owned. Learn more

(e
FirstQuoteHealthQ

Don't overpay for health insurance.

Step 1:
Who are you searching for?

MY FAMILY MYSELF

Step 2:
Enter Your Zip Code To Get Started

Q 95747 START NOW

% SECURED WITH SSL

* % % % * Great deals and customer service. -Calvin




FirstQuoteHealth.com is not a government website and is privately owned. Learn more

(& I
FirstQuoteHealthQ Yolo

Do you live in Yolo county?

Residents of Yolo county may be surprised what they can save on their health insurance.

PLEASE CONFIRM IF YOU LIVE
IN YOLO COUNTY

YES, | LIVE HERE a

No, | do not live in Yolo county.

FirstQuote Health provides free quote comparisons from trusted partners. This site is secured with advanced internet security and your information is protected.



Last step! (we promise it's quick!)

Most people complete this step in 2-3 minutes.

CONTINUE
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y com is not a g 1t website and is privately owned. Learn more

This is it, we're almost done!

Complete this form to receive your quote

85% Complete

What Is Your Birthday? @ What Is Your Gender?
5 Mo 22 Day 1987 Year ® Male Female

Shopping for a minor?

Do You Smoke Or Use Tobacco Products? Is Anyone On This Plan Pregnant?
Yes (@ No Yes (@ No
What Is Your Household Size? () p d H hold For 2026
Just myself (1) Below $16,000
@ Myself and my partner (2) $16,000 - $38,999
Myself, partner & child (3) $39,000 - $63,999
Myself, partner & children (4+) (@ $64,000 and Over
Any Qualifying Life Event? @ Any Of These Within Last 5 Years? @
Got Married ¥ Cancer
Got Divorced Heart Attack
@ Loss of Coverage Stroke
Moved / Diabetes
Changed or Lost Job AIDS / HIV
Birth or Adoption Pulmonary Disease
None of the above None Of The Above

CONTINUE
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Firs(QuoteHealthQ Yolo

FirstQuoteHealth.com is not a government website and is privately owned. Learn more

This is it, we're almost done!

Complete this form to receive your quote

95% Complete

First Name & Last Name a
Yash Vekaria

Street Address & City B
300 Atrium Way Davis

State @ Zip Code o
California v 95616

Phone Number @ Email Address =
(484) 744-7484 yash.vekaria@gmail.com

When Do You Need Coverage? Are You Also Interested In:

@ In The Next Week Dental Insurance
In The Next 30 Days Vision Insurance
More Than 30 Days From Now Life Insurance
Not Sure Auto Insurance

Complete!

By clicking SEE RESULTS, you agree to the consents below the button.

SEE RESULTS

By clicking "SEE RESULTS" below, | provide my express written consent by electronic signature to be contacted by third parties from this list of Marketing Partners about my request for information including,
without limi , by p ing to me il ion, offers or adver by call or text message to the number(s) | have provided on this form (including any cellular number), even if that number
is on any local, state or national "Do Not Call” list, sent using an automatic telephone dialer or an artificial or prerecorded voice, and by email or live agent. This consent is not required as a condition of making
a purchase. Message and Data rates may apply. Message frequency varies. Text "STOP" or "HELP" to 857-626-9369, or call 386-260-5321 for questions or to opt-out. | have also read and accept the Privacy
Policy and Terms of Use. | understand that | can revoke this consent at any time. | understand that this website collected my phone number, email, first name, last name, address, date of birth, income and zip
code.




Fi com is not a g t website and Is privately owned. Learn more

(e
FirstOuoteHealth(" Yole

Yash | Male | 38 yo | Davis, California

Yash, we've found a match for you!
t Click below to review your option.

~ $9.00 @
BTN -

Get a Quote From a Licensed Agent Instantly

View My Quote

FirstQuote Health provides free quote comparisons from trusted partners. This site is secured with advanced internet security and your information is protected.

FirstQuote Health is not a government website and is privately owned. Learn more v

ABOUT | FAQ |

R PRIVACY CHOICES | PRIVACY POLICY | CAPRIVACY NOTICE | TERMS & CONDITIO




This is not a government health insurance marketplace, and this website is not endorsed by or affiliated with the government. This website is run by Insurance.io, LLC, a private party.

& Smartfinancial 1 855-584-0211

Last Step, Yash.
Your Health Insurance Rates are Ready!

Your Phone Number

Qs (484) 744-7484
O

Get Quotes

By clicking the "Get Quotes" button, | provide my electronic signature, agree to the terms below, represent that | am at least 18 years of age and agree to this website's Privacy Policy and Terms of Use.

By clicking the "Get Quotes" button, | provide my express written consent and authorization to the owner of this website and/or the agents of one or more of the listed businesses to contact me for
marketing/telemarketing purposes at the number and address | have provided above, including my wireless number if provided, using live operators, automated technology, artificial and/or Al generated voice or
pre-recorded messages, SMS/MMS text messages, and/or emails, if applicable, even if | have previously registered the provided number on a company and/or any Federal or State Do Not Call Registry. |
understand that my consent is not required as a condition of purchasing goods or services and can be revoked at any time. | acknowledge that to be connected with product sellers that can fit my needs without
providing this consent, | can call 855-214-2291.

Message and data rates may apply. Message frequency varies. Reply HELP for customer support or STOP to opt-out. See SMS Terms of Service for more details.

Insurance Carriers include
aetna cigna OSCAr & gusis,

Privacy Policy | Terms of Use | Do not sell my personal information | California Privacy Choices | Cookies and Other Technology | Washington Consumer MHMDA Policy

4041 MacArthur Blvd, Suite 210, Newport Beach, CA. 92660
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Identifying health lead generation websites
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Identifying health lead generation websites

User profiles  Crawling lead gen websites
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Identifying health lead generation websites User profiles  Crawling lead gen websites
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Data Use Practices (Calls)

8214

Total # calls

80%

% calls made via VOIP
(Sinch, Onvoy, Flowroute)
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1240

Distinct # callers

59%

% calls with the same area
code as receiver

281

Average # calls per line

78%

% lines received calls within
mins. of form submission

23



Data Use Practices (Calls)

e Marketing aggressiveness:
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Retry attempts

Number of retry attempts per
caller—receiver pair
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Data Use Practices (Calls)

moneygeek.com § T 1 B8y 1923 8 17 Il 5 5 5 4 4 4 4 3 3. 4 maa T % 1 T 1 10 1 L 2
pickhealthinsurance.com g4 7 1 1228 9 19 185888 1 18 33 15 11 6 TORLQEN7R T 3 3 2. E50% 3040 2 3 3 Ly A § 2 9 1 98 1 603
quote.com 1 9 KN 9 18 2 5 3 3 4 2 2 1 "8 5@B2 2 2 3 4 4 1 2 2 491 4 1 1 1 3 TN 3 13 3 523
quotelab.com 9 11 8 8 (42 2 13EM9 6 4 4 565 3 4 5 9 6 8 4 ¥ 1 1L 2 6 5 20 483
affordable-health-insurance-plans.org 29 13 6 6 6 1 1 1. 1 1 My 5 3.3 1.1 3 1 2 1 3 1.4 438
smartfinancial.com 18 6 17 1 4. BT 4 BTN 2 2 BEVSH 2 L 2 354 2 11 1 1 3 4 8 2. 358
directhealthinsurance.com 3 4 26412 171 4 9 6 14 25 11 3 1 2 1 3 1 2 g 14 7 4 3: 6N 5. (5 355
californiahealth-plans.com 5 3 @8 1158200 7 10 2 13 9 f251 6 4 2. 4 167 2 A GIETINGY 'Y 1 2 5 9 316
compare-health-insurance.com 6 6 12 9 10 15 13 8861 3 8 3 4.5 3 1 8 314
newhealthinsurance.com 3 B B2 5 16 16 2 16 13 18 11 2 2 2 1 2 EHERE 3 X 8 6 8 3 9 294
healthplans.com 32310 7 1 /22EM23 6 2 4 1 4 1 4 292
affordablehealthinsurancetoday.com 13 12 14 1 4 5 6 9 6 17 4 4 4 3 5 4 4 1 258 2% & 7 AR 259
insuranceshopping.com 25 11 20 11 6 9 14 16 2 1 3 2 2 1 10 S 3 231
healthplanmarket.com 35 15 25 17 5 4 7 10 3 2 2 1 1 2 7 10 3 3 189
compare-health-quotes.com {49 S 78 1. B7R 1 1 3 20 4 160
valuepenguin.com 8 6 2 10l 3 2 ARI 10 2 1 3 8l 1 4 4 159
healthcare.com 4 4 8 26 3 508 2 2 SN 1: e 2 1 2 2 6 145
comparehealthrates.com 2 1 2/ §Y 4 1 B53 1 1l 1 4 3 5:15; 4 3 1 205371 6 N5 131
affordablehealthline.com 10 4 a2 0 2 1 3 1531 1 1 1 & T 3 1 =2 ¥ 1.:E 1 :F 1 18371 1 4 1 4 1 123
short-term-plans.com {10 10 13 1 2 2 N4 3 3 3 3 3 3 1 8 1 1 2 1 1 2 53 2 1 L 2 1 2 4 u5Ns 4 3 5 3 120
centralhealthadvisors.com{ 11 13 7 6 6 6 4 4.2 2 55 2 S ENIN 2 2 2 2 2 2 2 2, 2078 A ik 2 2 113
military.com{ 1 (48] 13 23 7 6 10 3 1 112
lendingtree.com{15 9 6 ArSI0E 5 S9 7 1 6 16 2 2 2 Y 2 1 2 1 1 2 1 112
healthplansamerica.org{12 10 11 3 2 3 b R 3 3 2BER o B S R 2 1 & T "3 6 4 11 I 31 1. 52 A 1 4 104
compare-health-plans.net{41. 2 6 8 10 7 22 4 1 1 102
quotewizard.com { 10 13 19 2 3 4 1 THESHT 2 11 > S A R € 1 4 5 504 3 '3 93
optimalhealthplans.com{ 5 4 2 2 7 S ERE B A 11 11 12 4 1 92
einsurance.com{41 12 8 10 1 I 2. EcRa 1 u D s 1O I ¢ 1. &% 2.4 4 92
gethealthcoverage.org{19 13 5 17 3 10 13 6l :1 87
connecthealth-insurance.com{ 4 2 3 1 1 4 1 1 1 125°10] 3 #5913 6 E3) 3 77
azurewebsites.net 123 21 8 3 8 10 3 1 77
firstquotehealth.com {18 4 11 1 |6 8 22 598 2 1 6 1 74
smarthealthinsure.com {27 15 16 4 931 1 1 74
medicarecompared.com{ 5 7 4 5 1: 058 17 1 K28 1 9 1 8 8 8 71
firstquoteinsurance.com1 7 7 2 1 6NGN 2 1 1L 2 7 4 2 301 2 32 3 2 62
online-health-insurance.com 11 11 5 7 1 1 3 1 1 1 1 2 8 53
health-plan-enroliment.com{ 6 12 Al 3 1 2 ! T: g 3 5 51
medigap-quote.net{11 1 3 03 A2 2 1 1 1 1 1 1 3 3i 55 2 3 4 a7
medicarecoveragefinder.com{ 5 1 1 5 4 1 1 1 5 3 1 3 2 1 50 2 a5
clearhealthinsurance.com4 3 2 1 1 8 9 1 1 2 3 1 1 1 a4
insurancequotes.com { 12 16 2. B3 1 2 2 1 1 aa
openenroliment.healthcare {1 4 1 7 Ry 6 39
yourhealthquote.com{ 2 1 894 1 2 2 1 1 §5  CO § 2 3 1 35
unitedstatesinsurance.com{ 6 1 7 3 6 3 3 4 33
healthcareofamerica.org{ 7 9 10 5 1 32
comparehealthplans.info{ 1 4 1 4 #1739 1 1 A 1 1 8 1 31
qualifiedinsurance.com{ 7 2 3 1 1 2 12 3 1 1 i S & 1 25
ratequote.com{ 2 1 3 404N 1 T 1T 3 2 @4 32 23
aflaccom{3 6 3 1 -2 2/ 5 22
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Data Use Practices (Calls)

Number of callers
w
o
o

4-5 5-10 11-20 21-50

>50
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1
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Data Use Practices (SMS)

674 188
Total # SMS Distinct # SMS senders

59% 86%
% SMS from cloud-messaging % SMS with no opt-out
(Sinch and Twilio) (e.g., STOP, QUIT, END)
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Average # SMS per line

38%

% lines that received SMS
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Data Use Practices (Email)
166 21% 17

Total # emails % profile that received email ~ Average # SMS per line

e Compliance:
o 18% websites: no “unsubscribe” mechanism in privacy policy / TCPA string
o 16% websites: no opt-out email on website / non-functional emails
o 11% emails: no opt-out within the email

military.com T I Il | BRSBTS | | BEEEEE | BT 1 1 BT 1
californiahealth-plans.com ;J B 1 . -] |2 [
compare-health-insurance.com 1 1 ERETINT 1 ] 1
findyourhealthplan.org || 11 1 2 1 1
i 1
1

-

einsurance.com 4 1 1 1 1

1
smartfinancial.com AEL
lendingtree.com -_ st
medicarecompared.com 1
calhealth.net { 1 1 1 1 1
coloradohealthinsurancebrokers.com 1
health-plan-enroliment.com
healthplans.com il
insurancequotes.com
nerdwallet.com 2
aflac.com
florida-health.com
firstquoteinsurance.com 1
comparehealthrates.com 1
neweralife.com 1
newhealthinsurance.com 1
centralhealthadvisors.com
valt in.com 1

0 1 2 3 4 5 6 7 8 9 1011 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 46 47 48 49 50 51 52 53 54 55 56 57 58 59 60 61 62 63 64 65
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Identifying health lead generation websites User profiles  Crawling lead gen websites
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Methodology

Identifying health lead generation websites

User profiles  Crawling lead gen websites
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Exercising marketing opt-outs
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Methodology

Identifying health lead generation websites User profiles  Crawling lead gen websites
{ ' ——o - . = 7S
| health quotes ]J JQ =o o€ $ @ D@
search phrases Google search filtering results Lead Gen websites
Exercising marketing opt-outs
FESESEEEEEEEEEEN, [FESSEEEEEEEEEER m FESEEEEEEEEEEEN,
: Groupl = : Group2 :: Group3 :
QD . E@%EENoopt-outsE
} L DONITERL o imad hocontiol)
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Opt-out Effectiveness on Call-based Marketing

Opt-Out Day
® Only phone based opt-out 2 ,g 2
) ) ) o - Opt-Out Group
declines incoming calls. =24~ * 1 | = Phone opt-outs
|
g 20 +-i¢ .: Bl Email opt-outs
. 5% o. ;| H® Control
® None of the mechanisms 5 167 S 73 v
_ o 12 - - = °
prevent follow-up calls. g ] 0! o o .° %
S 87 e o8
R
Z - : 0 o -

0 5 10 15 20 25 30 35 40 45 50
Days
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Opt-out Effectiveness on SMS-based marketing

e Phone opt-outs are the
most effective at
preventing follow-up SMS

® None of the other
mechanisms prevent
follow-up SMS.

Third Federal Trade Commission
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Opt-Out Day

Normalized SMS per profile
~
|

- s oo -

Opt-Out Group
B9 Phone opt-outs
Bl Email opt-outs
B Control

| T T
10 15 20 25 30 35 40 45 50
Days
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Opt-out Effectiveness on Email-based Marketing

Opt-Out Day
°® i - o 1
Email and phone opt-outs D Opt-Out Group
are both effective at g - ) ®¥ Phone opt-outs
. . Y Bl Email opt-outs
significantly reducing ‘oo } B Control
email contacts e 0

® Steepest decline via

Normalized emails per profile

email-based opt-outs

Third Federal Trade Commission

CONFERENCE ON MARKETING
AND PUBLIC POLICY



&<  Spam

NO Way to trUIy Opt_OUt (669) 202-9877 Eebs, 2249

a0 Transcription not available 0:08

e (669) 303-8239 Feb 3, 18:13
2o Transcription not available 0:09
Calls continue even after a year, despite opt-outs and @
DNC registrations ... o

(669) 304-3442 Feb 2, 23:45
2o Transcription not available 0:09

(669) 202-9877 Feb 2, 18:09
a0 Transcription not available 0:09

(669) 304-3007 Jan 31, 18:43

This is deceptive and should be enforced against. e Toansiptio ot avalabi

(669) 303-8239 Jan 27, 18:07
a0 Transcription not available 0:09

(669) 334-1618 Jan 26, 21:46
a0 Transcription not available 0:09

(669) 334-1618 Jan 23, 22:52
a0 Transcription not available 0:09

(669) 304-3007 Jan 23, 18:48
2o Transcription not available 0:08

(669) 202-9877 Jan 23, 18:03
2o Transcription not available 0:09

(669) 304-2876 Jan 21,17:31

Third Federal Trade Commission e e
ao Transcription not available 0:08
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Now, can we actually buy our own data?

Third Federal Trade Commission

CONFERENCE ON MARKETING
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Now, can we actually buy our own data?

Turns out there’s no verification, and anyone can buy a consumer’s sensitive data, just
like buying stuff on eBay...

ebay MONEY BACK GUARANTEE

Qty: 1 v

Buy It Now

Third Federal Trade Commission
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Methodology

Identifying health lead generation websites User profiles  Crawling lead gen websites
{ ' ——o - . = 7S
| health quotes ]J JQ =o o€ $ @ D@
search phrases Google search filtering results Lead Gen websites
Exercising marketing opt-outs
FESESEEEEEEEEEEN, [FESSEEEEEEEEEER m FESEEEEEEEEEEEN,
: Groupl = : Group2 :: Group3 :
QD . E@%EENoopt-outsE
} L DONITERL o imad hocontiol)
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Methodology

Identifying health lead generation websites User profiles  Crawling lead gen websites
( ﬁ —o = K/
— Find PI ““‘
| health quotes ]J JQ =o o€ $ @ D@
search phrases Google search filtering results Lead Gen websites
Exercising marketing opt-outs Lead buying
FESESEEEEEEEEEEN, [FESSEEEEEEEEEER m FESEEEEEEEEEEEN,
: Groupl = : Group2 :: Group3 :
QD . E@%EENoopt-outsE
} L DONITERL o imad hocontiol)
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Methodology

Identifying health lead generation websites User profiles  Crawling lead gen websites

{ P ——=o
[ health quotes ]J c g( ) $
search phrases ~ Google search filtering results Lead Gen websnes

Fmd lans

sy € D @

Exercising marketing opt-outs

Group 1

N

DO ALLy

Illlllllll..

.II

.IIIIIIII-I-

"

Lead buying

Group 3 .
+ No opt-outs =
i_ : QuoteWizard NextGen Leads

IIIIIII....IIJ

Third Federal Trade Commission
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Data Brokerage Practices

e Platforms give direct access to sensitive data for buyers
o No verification if legitimate business
o No certification
o Avalid credit card is mostly needed to access to the data

® Purchased 400 leads from QuoteWi.zard, NextGen and Aged Lead Store

e Capability to perform precise targeting:
o We could buy our own lead

Third Federal Trade Commission
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Data Brokerage Practices (NextGen Leads)

Health Insurance Exclusive Data Leads

@/ C

gns

Final Step: Configure Your Campaign

Set up your campaign's targeting and delivery below. If you need help, contact your Account Manager.

[+ v £ Bid and Budgets

Budgets

Set a budget based on spend or lead count on a daily, weekly, or monthly basis.

o Limit the purchase count to 30 per day

> (@ Location Targeting

> @ Lead Attribute

> (D Schedule
> &) Purchase Throttling
> & Premium Listings

> W% Lead Delivery

Third Federal Trade Commission
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Maximum Bid Maximum Bid:

$

Minimum Bid: $10.00

£ Campaign Summary

CAMPAIGN NAME:
Health Insurance Exclusive Data
DESCRIPTION:

Demo Campaign

BID RANGE
$10.00 - $10.01

1 $10.010

$10.00 a
naver pa

a Vertical Health Insurance
o Product Data
= Bid Type Exclusive

Status Pending

[ View Campaign Reports

I View Purchases

v (7 Lead Attribute Filtering

Target specific lead attributes such as income or household size. More targeting means less volume, so use
these settings carefully.

Targetby Age ©
18 J ) 65
Target by Household Size ()

Ol only want to target individuals
I only want to target families of 2 or more
1 only want to target families of 3 or more
1 only want to target families of 4 or more

Target by Household Income D
$1000 O O $176,000
Target by Medical Conditions o

Select the medical conditions that you would like to EXCLUDE from targeting.

AIDS/HIV

Pregnant or Expecting
E

de leads that are pregnant or exp
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Data Brokerage Practices (Aged Lead Store)

Get Health Insurance Leads

Easily browse and target your ideal prospects with our advanced filtering options.

Tons of searchable, validated Internet Health Insurance quote requests with more added weekly.

Lead Type States Age Zip Codes Phone Options

10,000-

Lead Type e DMEE AR SR o, 0O
Leads

Health Insurance 3-30 Days $2.00 $1.50 $1.00 $0.75 $0.60 $0.50

Health Insurance 31-85 Days $1.00 $0.80 $0.70 $0.60 $0.50 $0.40

Health Insurance 86-365 Days $0.40 $0.35 $0.30 $0.25 $0.20 $0.15

Third Federal Trade Commission

CONFERENCE ON MARKETING
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Data Brokerage Practices (All Web Leads)

Filters for Other Health Conditions

These filters work the same way as the ones for Major Health, above.

Filters for Major Health Conditions

The filters for Major Conditions work a little differently from the ones, above. These filters apply to all individuals on the form. For example, if you specify ‘No Depression’,
then you will not receive a lead where ‘Depression’ was selected as a Health Condition on the form,

Filter for asthma:

Filter for diabetes:
If you are in healthy individuals, with f the Major Health Conditions listed in this section, thy t only the option ‘Require No Major Health
Conditions’; it will save you money.

Filter for high blood pressure:

Filter for major pre-existing {Nor v]
e Filter for high cholesterol:
Filter for AIDS: [ Require HIV/AIDS - Add $0.25 M
Filter forIkidney disease:
Filter for drug/alcohol abuse: | Require Alcohol/Drug Abuse - Add $0.25 v/
Filter for alzhei /d i { No Pref v] Filter for ulcers:
Filter for cancer: No Preference "1 iDi i
'L — X ! Recipient Filters
Filter for mental health/ depression: | No Preference v/ Filter for self employed:
Filter for heart disease: No Preference v
[ . e ) Filter for primary recipient is
Filter for hepatitis: [ No Preference Y] married:
Filter for pulmonary disease: [ No Proforence 7] Filter for minimum recipients:
Filter for stroke: | No Preference v Filter for maximum recipients:
PRI | RePateoss v General Health Filters
Filter for emph [Nor v Filter for minimum Body Mass Index
e
Filter for multiple sclerosis: L No Preference v ‘ (Whatis this?)

Filter for maximum Body Mass Index
(What is this?)

Filter for tobacco usage:
Third Federal Trade Commission

CONFERENCE ON MARKETING Filter for pregnancy:
AND PUBLIC POLICY

| Require Asthma - Add $0.25

rNo Preference v]
[ Require High Blood Pressure - Add $0.25 v]
[ No Preference vJ
| No Preference v
l No Preference vl
| No Preference v]
[ No Preference v]
[ No Preference vl
[ No Preference vl
[ NoPreference - v]
\: No Preferﬂ - - B v_]
[7No Preference B - o 7"J
| No Preference v]
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Data Brokerage Practices

Fabricated data sold to buyers (e.g., weight, height, income)

1.0

1.0 e —— QuoteWizard
_._..r J’;//_—_—_— 0.8- - NextGen Leads ff
0.8 - st *®| —— Aged Leads .
e o
L 0.6 [ w 0.6 /S
fa I 8 §
© 0.4 - 0.4 r
-~ QuoteWizard j/
0.2 ,—ﬁ; ——— NextGen Leads 0.2 ’——_—/F/I [
0.04 = l‘“‘— 1_ A:ged Le?ds ' 0.0 A : == i :
60 65 70 75 80 85 0 100 200 300
Height (inches) Weight (pounds)

Third Federal Trade Commission
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Who obtains the data?

By entering my contact information and clicking 'Confirm' above, | consent, via electronic signature, to receive emails, telephone calls and text
messages about Health Insurance Plans, and related products from Excel Impact, LLC and/or the listed companies to the telephone number |
provided, including my wireless number (if provided), even if on a do not call list, via automated telephone dialing system and/or prerecorded or
artificial voice. | understand my consent is not required as a condition to purchase goods or services. | understand | can opt out at any time. | agree
to this website's Privacy, Policy and Terms of Service. (including mandatory arbitration). This is a solicitation for insurance, your information will be
provided to a licensed sales agent for future contact. Message & data rates may apply.

Third Federal Trade Commission
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Who obtains the data?

By entering my contact information and clicking 'Confirm' above, | consent, via electronic signature, to receive emails, telephone calls and text
messages about Health Insurance Plans, and related products fromlExcel Impact, LLC and/or the listed companies lo the telephone number |
provided, including my wireless number (if provided), even if on a do not call list, via automated telephone dialing system and/or prerecorded or
artificial voice. | understand my consent is not required as a condition to purchase goods or services. | understand | can opt out at any time. | agree
to this website's Privacy Policy and Terms of Service. (including mandatory arbitration). This is a solicitation for insurance, your information will be
provided to a licensed sales agent for future contact. Message & data rates may apply.

Third Federal Trade Commission
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Who obtains the data?

By entering my contact information and clicking 'Confirm' above, | consent, via electronic signature, to receive emails, telephone calls and text
messages about Health Insurance Plans, and related products fromlExcel Impact, LLC and/or the listed companies lo the telephone number |
provided, including my wireless number (if provided), even if on a do not call list, via automated telephone dialing system and/or prerecorded or
artificial voice. | understand my consent is not required as a condition to purchase goods or services. | understand | can opt out at any time. | agree
to this website's Privacy Policy and Terms of Service. (including mandatory arbitration). This is a solicitation for insurance, your information will be
provided to a licensed sales agent for future contact. Message & data rates may apply.

List of Insurance Companies & Agencies That May Be Contacting You:

Al Health Inc

Advance Client Solutions LLC and partners (view here), (view here)
Affordable Prescription Assistance LLC

All Web Leads, Inc.

Alliance BPO Services

AlliancelHealth LLC

Allied Health Agency LLC

Alpha Health Options LLC

Alternative Health Solutions LLC

America's Marketing Team Insurance Agency LLC
American Way Health

American Way Health LLC

Ap Insurance Advisors LLC

Apollo Interactive, Inc. and partners (view here), (view here)
Assured Health Group LLC

B Staples Insurance Solutions - Becca Staples

BAMR Marketing LLC

BAMR Marketing LLC and partners

BOOST HEALTH INSURANCE AGENCY, INC

Rottor Hoalth Concniltina | | C

Third Federal Trade Commission
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Who obtains the data?

By entering my contact information and clicking 'Confirm' above, | consent, via electronic signature, to receive emails, telephone calls and text
messages about Health Insurance Plans, and related products fromlExcel Impact, LLC and/or the listed companies lo the telephone number |
provided, including my wireless number (if provided), even if on a do not call list, via automated telephone dialing system and/or prerecorded or
artificial voice. | understand my consent is not required as a condition to purchase goods or services. | understand | can opt out at any time. | agree
to this website's Privacy Policy and Terms of Service. (including mandatory arbitration). This is a solicitation for insurance, your information will be
provided to a licensed sales agent for future contact. Message & data rates may apply.

List of Insurance Companies & Agencies That May Be Contacting You:

Al Health Inc

Advance Client Solutions LLC and partners (view here), (view here)
Affordable Prescription Assistance LLC

All Web Leads, Inc.

Alliance BPO Services

AlliancelHealth LLC

Allied Health Agency LLC

Alpha Health Options LLC

Alternative Health Solutions LLC

America's Marketing Team Insurance Agency LLC
American Way Health

American Way Health LLC

Ap Insurance Advisors LLC

Apollo Interactive, Inc. and partners (view here), (view here)
Assured Health Group LLC

B Staples Insurance Solutions - Becca Staples

BAMR Marketing LLC

BAMR Marketing LLC and partners

BOOST HEALTH INSURANCE AGENCY, INC

Rottor Hoalth Concniltina | | C

LI 82

Third Federal Trade Commission I
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Who obtains the data?

By entering my contact information and clicking 'Confirm' above, | consent, via electronic signature, to receive emails, telephone calls and text
messages about Health Insurance Plans, and related products fromlExcel Impact, LLC and/or the listed companies lo the telephone number |
provided, including my wireless number (if provided), even if on a do not call list, via automated telephone dialing system and/or prerecorded or
artificial voice. | understand my consent is not required as a condition to purchase goods or services. | understand | can opt out at any time. | agree
to this website's Privacy Policy and Terms of Service. (including mandatory arbitration). This is a solicitation for insurance, your information will be
provided to a licensed sales agent for future contact. Message & data rates may apply.

" .- Companies
List of Insurance Companies & Agencies That May Be Contacting You: -

Al Health Inc -7
Advance Client Solutions LLC and partners (view here), (view here) 2

Affordable Prescription Assistance LLC S <

All Web Leads, Inc. S~
Alliance BPO Services S
AlliancelHealth LLC S
Allied Health Agency LLC S
Alpha Health Options LLC S~
Alternative Health Solutions LLC S
America's Marketing Team Insurance Agency LLC SN
American Way Health

American Way Health LLC

Ap Insurance Advisors LLC

Apollo Interactive, Inc. and partners (view here), (view here)
Assured Health Group LLC

B Staples Insurance Solutions - Becca Staples

BAMR Marketing LLC

BAMR Marketing LLC and partners

BOOST HEALTH INSURANCE AGENCY, INC

Rottor Hoalth Concniltina | | C

LI 82
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Who obtains the data?

By entering my contact information and clicking 'Confirm' above, | consent, via electronic signature, to receive emails, telephone calls and text
messages about Health Insurance Plans, and related products fromlExcel Impact, LLC and/or the listed companies lo the telephone number |
provided, including my wireless number (if provided), even if on a do not call list, via automated telephone dialing system and/or prerecorded or
artificial voice. | understand my consent is not required as a condition to purchase goods or services. | understand | can opt out at any time. | agree
to this website's Privacy Policy and Terms of Service. (including mandatory arbitration). This is a solicitation for insurance, your information will be
provided to a licensed sales agent for future contact. Message & data rates may apply.

List of Insurance Companies & Agencies That May Be Contacting You:

Al Health Inc -
Advance Client Solutions LLC and partners (view here), (view here) g

Affordable Prescription Assistance LLC S~ ~

All Web Leads, Inc. S
Alliance BPO Services S

AlliancelHealth LLC S

Allied Health Agency LLC

Alpha Health Options LLC

Alternative Health Solutions LLC

America's Marketing Team Insurance Agency LLC
American Way Health

American Way Health LLC

Ap Insurance Advisors LLC

Apollo Interactive, Inc. and partners (view here), (view here)
Assured Health Group LLC

B Staples Insurance Solutions - Becca Staples
BAMR Marketing LLC

BAMR Marketing LLC and partners

BOOST HEALTH INSURANCE AGENCY, INC

Rottor Hoalth Concniltina | | C

Companies

LI 82
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Who obtains the data?

By entering my contact information and clicking 'Confirm' above, | consent, via electronic signature, to receive emails, telephone calls and text
messages about Health Insurance Plans, and related products fromlExce! Impact, LLC and/or the listed companies lo the telephone number |
provided, including my wireless number (if provided), even if on a do not call list, via automated telephone dialing system and/or prerecorded or
artificial voice. | understand my consent is not required as a condition to purchase goods or services. | understand | can opt out at any time. | agree
to this website's Privacy Policy and Terms of Service. (including mandatory arbitration). This is a solicitation for insurance, your information will be
provided to a licensed sales agent for future contact. Message & data rates may apply.

List of Insurance Companies & Agencies That May Be Contacting You:

Al Health Inc -
Advance Client Solutions LLC and partners (view here), (view here) 1
Affordable Prescription Assistance LLC S~ ~

All Web Leads, Inc. S
Alliance BPO Services ~

AlliancelHealth LLC S

Allied Health Agency LLC

Alpha Health Options LLC

Alternative Health Solutions LLC

America's Marketing Team Insurance Agency LLC
American Way Health -
American Way Health LLC -

Ap Insurance Advisors LLC _--"
Apollo Interactive, Inc. and partners (view here), (view here).
Assured Health Group LLC S~o
B Staples Insurance Solutions - Becca Staples S~

BAMR Marketing LLC S<

BAMR Marketing LLC and partners A

BOOST HEALTH INSURANCE AGENCY, INC

Rottor Hoalth Concniltina | | C

... 82
marketers!
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Companies

12 Live LLC

2nd State Insurance Agency, Inc.
316 Insurance Group

S5 Star Life Insurance

970 LLc

A R R R

A MAXIE INSURANCE AGENCY LLC Farmers
AAA-The Auto Club Group

AARON ROUTH INSURANCE AGENCY, LLC Farmers
ACOSTA INSURANCE AGENCY LLC Farmers

AGENT INTEGRATION TEST ACCT

A) Abdelkhalek State Farm

AJ Sics State Farm

ALISHA ELLIOTT AGENCY INC Farmers

ALLSBERRY INSURANCE AGENCY INC Farmers
ANDREAS AGENCY LLC Farmers

ANDREW ALDRIDGE INSURANCE AGENCY, INC Farmers
ANDY CORTEZ INSURANCE AGENCY INC Farmers
ANGELA LAMB INS AGENCY INC Farmers
ANGELICA JIMINEZ COLORADO FARM BUREAU
ANTHONY CORE INSURANCE AGENCY INC Farmers.
AOG Group, Inc

AP AGENCY Farmers

ASHLEY GULLO INSURANCE AGENCY INC Farmers

ATTAIEC ACENOV IME Earmare

... 2351

marketers!
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Who obtains the data?

By entering my contact information and clicking 'Confirm' above, | consent, via electronic signature, to receive emails, telephone calls and text
messages about Health Insurance Plans, and related products fromlExce! Impact, LLC and/or the listed companies lo the telephone number |
provided, including my wireless number (if provided), even if on a do not call list, via automated telephone dialing system and/or prerecorded or
artificial voice. | understand my consent is not required as a condition to purchase goods or services. | understand | can opt out at any time. | agree
to this website's Privacy Policy and Terms of Service. (including mandatory arbitration). This is a solicitation for insurance, your information will be
provided to a licensed sales agent for future contact. Message & data rates may apply.

List of Insurance Companies & Agencies That May Be Contacting You:

Al Health Inc -
Advance Client Solutions LLC and partners (view here), (view here) 1
Affordable Prescription Assistance LLC S~ ~

All Web Leads, Inc. S
Alliance BPO Services ~

AlliancelHealth LLC S

Allied Health Agency LLC

Alpha Health Options LLC

Alternative Health Solutions LLC

America's Marketing Team Insurance Agency LLC
American Way Health -
American Way Health LLC -

Ap Insurance Advisors LLC _--"
Apollo Interactive, Inc. and partners (view here), (view here).
Assured Health Group LLC S~o
B Staples Insurance Solutions - Becca Staples S~

BAMR Marketing LLC S<

BAMR Marketing LLC and partners A

BOOST HEALTH INSURANCE AGENCY, INC

Rottor Hoalth Concniltina | | C

... 82
marketers!
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Companies

12 Live LLC

2nd State Insurance Agency, Inc.
316 Insurance Group

S5 Star Life Insurance

970 LLc

A R R R

A MAXIE INSURANCE AGENCY LLC Farmers
AAA-The Auto Club Group

AARON ROUTH INSURANCE AGENCY, LLC Farmers
ACOSTA INSURANCE AGENCY LLC Farmers

AGENT INTEGRATION TEST ACCT

A) Abdelkhalek State Farm

AJ Sics State Farm

ALISHA ELLIOTT AGENCY INC Farmers

ALLSBERRY INSURANCE AGENCY INC Farmers
ANDREAS AGENCY LLC Farmers

ANDREW ALDRIDGE INSURANCE AGENCY, INC Farmers
ANDY CORTEZ INSURANCE AGENCY INC Farmers
ANGELA LAMB INS AGENCY INC Farmers
ANGELICA JIMINEZ COLORADO FARM BUREAU
ANTHONY CORE INSURANCE AGENCY INC Farmers.
AOG Group, Inc

AP AGENCY Farmers

ASHLEY GULLO INSURANCE AGENCY INC Farmers

ATTAIEC ACENOV IME Earmare

... 2351
marketers!

... 8663
marketers!

53



Who obtains the data?

By entering my contact information and clicking 'Confirm' above, | consent, via "
messages about Health Insurance Plans, and related products fromlExceI lmpé

provided, including my wireless number (if provided), even if on a do not call lis|
artificial voice. | understand my consent is not required as a condition to purch
to this website's Privacy Policy and Terms of Service. (including mandatory arbi
provided to a licensed sales agent for future contact. Message & data rates mayj

x " Comp
List of Insurance Companies & Agencies That May Be Contacting You: - y

Al Health Inc ="
Advance Client Solutions LLC and partners (view here), (view here) g
Affordable Prescription Assistance LLC S~ ~

All Web Leads, Inc. S
Alliance BPO Services S~
AlliancelHealth LLC S
Allied Health Agency LLC S
Alpha Health Options LLC N
Alternative Health Solutions LLC ~ --1
America's Marketing Team Insurance Agency LLC PR AN
American Way Health -1"
American Way Health LLC -
Ap Insurance Advisors LLC -
Apollo Interactive, Inc. and partners (view here), (view here)
Assured Health Group LLC S~o

B Staples Insurance Solutions - Becca Staples S~

BAMR Marketing LLC ~<
BAMR Marketing LLC and partners S~k
BOOST HEALTH INSURANCE AGENCY, INC S~

Rottor Haalth Cancuiltina 11 C ~

... 82
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CONFERENCE ON MARKETING I
AND PUBLIC POLICY marketers!




Lead marketing ecosystem

LA

L)

lead broker

0®o ]

'/ R —— \
1 - D el

1 ring :"- A

' B

I -

\ >

lead aggregator

lead generation

websites ’9 ]
X
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lead buyers

nurturing
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Regulations governing lead marketing

The FTC Act of 1914
(overseen by FTC)

Telephone Consumer Protection Act of 1991
(overseen by FCC)

Telemarketing Sales Rule of 1995
(overseen by FTC)

Do-Not-Call Implementation Act of 2003 + National Do Not Call Registry
(overseen by FTC; also included in TCPA by FCC)

CAN-SPAM Act of 2003
(overseen by FTC)

TCPA Revision in 2012 by FCC
(express written consent, avoiding business relationship based consent, opt-out regs.)

OOOOOO

Third Federal Trade Commission
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Lack of rigorous enforcement?

'Some notable gaps...

CONFERENCE ON MARKETING
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Consumers are falsely promised to see insurance quotes

Instead they get
trapped into lead
funnels, never actually
seeing the quote

95661

L HEALTH
T

It’s Open Enrollment, Compare 2026 Plans

YOUR ONCE-A-YEAR OPPORTUNITY TO LOWER YOUR COSTS.

v START MY QUOTE

© We've helped thousands of people from CA.
We offer access to a variety of plans via our trusted agent network. Options include major medical, short-term, indemnity, & more.

United health
Healthcare Markets

Fk‘ astn
PLIMANINTL

Classic bait & switch

Third Federal Trade Commission
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B AffordableHealthPlans.com
.. NON-GOVERNMENT RESOURCE

Anthem @&

+/ AETNA @
/ BLUE CROSS

/ UNITED HEALTHCARE

No government affiliation; privately-owned, for-profit site

Compare 2026 Health Plan Deals in Placer County:
Most can save 50% or more

© Shop the best plans and prices in Placer for 2026

© 1. Compare the LOWEST rates you will find from the top providers in
the country.

© 2. Review all the new best deals in Placer County in minutes.

© 3, Get covered and earn huge savings!

All the benefits of Medi-Cal plus the power of
Anthem Blue Cross.

o Find an affordable health plan from a name you trust! Offering Medi-
Cal since 1994,

Medi-Cal benefits for you, including $0 doctor visits, rides to the
doctors, eye exams & more.

Explore affordable Medi-Cal heaith plans from a name you trust. Apply
for coverage today!

Your California Health Insurance Options Are
Ready For Review.

o Follow these quick steps:

© 1. Confirm a few details to verify your quote

o

o

2. Compare plans with a licensed agent
3. Get the coverage you need

The easiest way to get Health insurance

L 1-855-928-1492

View My Quote

View My Quote
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Using such bait and switch lead funnels, lead generation websites act as:
“Consent Farms”

S Initial Complaint Type: 3$ Service or Repair Issues
Date: 07/23/2024 Status: 22 Answered

| was searching for health insurance yesterday and ever since | filled something out I've
gotten about[972 phone calls in the last 24hrs| Please f stop calling me. | don't
want to be bothered and | got insurance else where. Thanks

Complaint against Health Insurance Alliance, LLC

Third Federal Trade Commission
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Gaps in TCPA Consent: DNC overriding

Marketers circumvent FTC’s DNC Registry

Third Federal Trade Commission

CONFERENCE ON MARKETING
AND PUBLIC POLICY

What is your contact information?

Email *

email@gmail.com © No Spam
Phone *

555 ’ ‘ 555 ’ { 5555

& safe, Secure & Confidential

By clicking the "Submit" button, | am providing my E-SIGN signature and
express written consent to permit Short Term Plans and multiple Partner
Companies - and parties calling on their behalf - to contact me at the
number listed above for marketing purposes including through the use of
automated technology, SMS/MMS messages, Al technology, prerecorded
and/or artificial voice, and email (even if my number is currently listed on
any state, federal, local, or corporate Do Not Call list). | understand that

my consent is not required as a condition of purchasing any goods or
services and that | may revoke my consent at any time. Carrier message
and data rates may apply. | also acknowledge that | have read and agree
to the Privacy Policy and Terms & Conditions, including mandatory
arbitration.
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Gaps in TCPA Consent: Clear Consent

Consumers need a bigger, more noticeable, explicit consent popup

By sharing your phone #, you agree to:

1. Override DNC to receive calls

Third Federal Trade Commission

CONFERENCE ON MARKETING
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Gaps in TCPA Consent: Clear Consent

Consumers need a bigger, more noticeable, explicit consent popup

By sharing your phone #, you agree to:

1. Override DNC to receive calls

2. Being called between 9am-5pm

3. Being called at most 100 times/day

4. Data sharing with at most 8000 partners

Third Federal Trade Commission

-
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Even with TCPA consent granted,
Single-click opt-outs like DNC should:

Immediately stop ALL communications

Consumers need a real-time and centralized opt-out enforcement across all marketers

Marketers MUST update their list of DNC compliant leads daily, if not before each call
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“Lack of respect for consumer opt-outs is deceptive. Besides, current laws —
particularly the TCPA & DNC — have notable gaps that leave U.S. consumers
with limited protections against receiving hundreds of spam calls.”

Yash Vekaria Nurullah Demir Konrad Kollnig Zubair Shafiq
UCDAVIS @ Stanford Prq Maastricht UCDAVIS
UNIVERSITY OF CALIFORNIA L | University Unive r5|ty UNIVERSITY OF CALIFORNIA

yvekaria@ucdavis.edu nurullah@stanford.edu
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